GEOHERITAGE PROMOTION OF THONON-LES-BAINS REGION (FRANCE)

The development of a geotourism product

Chablais

A region in the trend

Since 2012, the Chablais region (only the French part) has acquired the Geopark label. This
Geopark contributes to sustainable economic development of the region through
geotourism.

Moreover, the three Chablais (figure 1) are concerned by an Interreg IV program since 2009
(program of cooperation between European countries). The main objective of this program
s to enhance the heritage resources (nature, culture and lifestyle of region)

(www.interreg-francesuisse.org). Therefore, geotourism has a good potential in this region.

Figure 1: The three Chablais
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Geoheritage promotion

Geotourism and geodidactics

The geodidactics models like the simplification of the scientific content are essential for
geoheritage promotion, because this content must be available to a wide audience,
allowing thereby the geoheritage recognition.

Geotourism permits us to apply different models (Cayla et al. 2010, Sellier, 2009) through
a wide range of geotourism products, like guides, educational panels, thematic hikes and
recently developed, new medias (websites, smartphone applications..)
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Geotourism product

A geoguide on smartphone application

A geotourism product based on four areas of questioning developed by Martin et al. (2010)
(figure 2). These four aeras are very fundamental before the creation of any geotourism
products. Reflections aim to obtain a mediation product that fits with the geotourism offer of
the region and contributes to its development and meets public expectations.

Figure 2 : Conceptual model for geotourism product preparation
(Martin et al., 2010)
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Site (choice of sites to be valued)

The selection of sites for the itinerary development is based of a geomorphological inventory.
This inventory was developed for the Application Geopark Chablais. All sites (figure 3) are
included in the Geosite «Terrasses de Thonon» (kame terraces). The stop 3 and 6 are also
geosites, respectively «Platriere d’Armoy» and «Voua Benit» (kettles).

Figure 3 : map of the itinerary
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Contents (reasoning on geodidactics models)

The aim of the scientific content simplification is to understand all processes (glacial, fluvial,
etc.) responsible of the formation of kame terraces.

Audience (a family public)
The target public is composed of heterogeneous people, as a young public that nature

enthusiasts. Thus, a discourse focused on a family public can meet the expectations of users.

Application media

a high potential for interactivity

Pauline Fanguin

Master of Geomorphology and
development of mountain regions
University of Lausanne

New media, such as digital media — smartphones, tablets, websites — become geotourism
products more and more attractive. In addition, the necessary technologies to develop new
media help us to integrate a high interactivity potential with the public and thus get their
attention. The architecture of this geotourism product is based on the new application developed
by the Universty of Lausanne and a private company (Bureau Relief) (available on:

igd.unil.ch/geoguide, figure 4)

Figure 4 : Download of Geoguide Lausanne
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Figure 5 : Startup and icon of application
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Application prototype

Thematic itinerary

The thematic itinerary (figure 5) is focused on the discovery of different natural resources by
explaining their formation and their use by society, allowing us to enhance the geoheritage
of Thonon-les-Bains. 10 stops were chosen and the distance is about 11 km (figure 4).

Each stop includes a photo of location, an interactive sketch or animation as a game or a
quiz (figure 6 and 7) and an explanation based on two themes.

The color

Fach text with brown refers to a short information about the site

Each text with claret refers to an explanation of the site from the point of
view of the formation of the Earth

Each text with green refers to an explanation of the site from the point of
view of the exploitation of the natural resources

Each text with orange refers to an explanation of the site from the point
of view of the culture

Figure 6 : Application architecture  Figure 7 : Explanations for the site of Armoy terrace
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Informations

) Formation of the earth Formation of the earth

Culture
Where are the glaciers? Nature is well done!
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The answer is in the video What is a mineral water?

The characteristics of a mineral water for
drinking bottle are regulated. To obtain the
label «mineral water». the water must come
from an underground source, with stable che-
mical properties and no chemical treatment.
In France, the mineral water must have in ad-
dition therapeutic effects. Mineral water is
also used in the baths. The regulations do not
require a mineral water to meet the criteria for
drinking water. Water Volvic (France), for exa-
mple, contains a too large amount of calcm,
which makes it «undrinkable» (as drink every-
day), within the meaning of regulation.

Formation of the earth

Exploitation and natural resources

The formation of terraces

14 step : Paleo-Dranse

An old Dranse (witl?o slightly different course
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